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From Strategy to Execution (2023 ¢2025)

what what what

we we we
sald did delivered

A Clear Strategic Pillars A Executed stated priorities A Results above plan
A Portfolio Strengthening A Invested with discipline A Strong growth
A Selective Growth A Managed volatility A Increased scale and resilience

A International Development

WE DID WHAT WE SAID WE SHOULD DQ@ THIS IS THE FOUNDATION OF THE NEW PLAN
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IEG 2023-2025 BP: Well on track

Strategy Execution 2023 & “ 7 . u u

Continuous portfolio development

ABILMENT
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DOVE NASCONO LE IDEE CREATIVE

Milano, February

AR

Vicenza, October

AUTOMATION
&TESTING exeo

DOVE NASCONO LE IDEE CREATIVE

Torino, March

SIGEP

CHINA

Shenzen, May

LOR-NS
i

New York,
February

SIGEP

ASIA

Singapore, June

THE RIYADH
I/\ ‘ KEY Eggg?ﬁm VICENZ ACTIVE

Rimini, March

oLt

THE CONTRACT
COMMUNITY.

CLASSIC CAR SHOW

Vicenza, April

Rimini, October

A Electricity

Transformation
’ Canada

Calgary, November

(@8- RiYADH MUSCLE—§])

RIYADH ACTIVE
INDUSTRY 7777/

Riyadh, February

IBEINTER /A
MOBILITY

Rimini, October

SIGEP

Las Vegas, March

BEYOND
( EXPLORATION
EXPO

Rimini, September

THE LUXURY TRAVEL  EVENT
PONERED BT TTC

Firenze, October

LN Smart

A Pc

HYDROGEN POWER EXPO

Rimini, March

/T | ABS EUROPE
‘3. ADHESIVES BONDING
‘ & SEALANTS

Vicenza, October

N
N\X\ ETxep%hnolngy

RTINS .

Guadalajara, November
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Strategy Execution 2023 & “ 7 . u u
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Strategy Execution 2023 £ ~

dezOLjUGOF GFYKkFFt dzgulGt Fu

Yt F-¥dgei UUGFt T gGgl nOnYGGUUYAGt
it FramcaLj 1y Award by UFI

We build a digital ecosystem to 11 gLjOn
Lt FFOLUYgFnYOFTt ¢ t OV 4 OIoLU Fot

o

salesforce @;@ W|nner \&

Category: Digital Innovation

B® Microsoft 365

Digital Foundation

with IEG All -in-One Ecosystem Business Impact with Tech Stack Overhaul 2025 Digital Innovation Award
A Ecosystem revamp across websites, member A Data-driven decision -making accelerated and A UFI, the Global Association of Trade Shows,
areas, and apps intelligent hyperautomation embedded end - awarded IEG in 2025 for the Digital Innovation
to-end Award

A Experience -first design focused on usability,
speed, and conversion

A Single source of truth for experience and

behavior analytics 3
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GOLjGCUL]YglIt dzOYs CgFYugl t Ou

"
+12%
4@% Revenue CAGR (%)

2023 - 2025

+20%

Ebitda Adj. CAGR (%)
2023 - 2025

+30

2023 2024 2024 2025 2025 - -
BP 23.28 BP 23.28 — New Events in portfolio
upper end (18 developed, 12 M&A)
L D30 24% 26% 24% ~27%
Margin
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Boosted Shareholders Return**
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IEG Group In the market scenario
CCt Tl gcCcyGgnuUaGraqudagt FYg8g!l bOU u

Revenues A G FYlI iCClt FY&4
Forecast

] — Forecasted CAGR
CAGR: 3.3% (2024 - 2030)
— 47

, . ” 12 44 é Africa
37 37
- = BN E

Middle East +6.6%
Latin America

Europe

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

B Europe | Asia | North America [ Latin America Il Middle East [ Africa

Source: jwc analysis, iwc estimates, association reports, company reports 12
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The 4 macro trendsyfor the'exhibition industry

Scale Is becoming
Industry Trendi#a. a StrUCtural
Consolidation competitive
& Scale advantage

* The Exhibition industry is entering a
consolidation phase

* Fewer, larger and more structured operators

» Scale enables resilience, investment capacity
and portfolio defense
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The 4 macro trends for the exhibition industry

Physical interaction
Industry Trend #2: gai nS re levance

The Value of even in highly
Physical Events digitalized industry

* Highly digitalized sectors increasingly rely
on physical events to build trust

* Face-to-face interaction becomes a differentiator
In crowded digital markets

* Exhibitions enable depth of relationship that
digital-only channels cannot replicate
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The 4 macro {trends for the exhibition industry

Engagement
bl M formats expand
New Participation beyond the
MoQelS traditional booth

* Alternative participation formats gain relevance
alongside traditional stands

* Sponsorship, curated meeting and B2B
networking formats are growing

* Content-driven experiences become a key
engagement lever




ITALIAN EXHIBITION GROUP Strategic Plan 2025-2030 Ready to Scale Ch.2 IEG Group in the market scenario

The 4 macro trends for the exhibition industry

Strategic
. A positioning matters
De-globalization more than global
& Positing reach alone

* Geopolitical fragmentation is reshaping
global trade - flows

* Quality of exhibitions Is increasing
In emerging and regional markets

* Clear sector - specific positioning becomes
a competitive advantage
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IEG Group In the market scenario

IEG among the global leading pure exhibition organizers

Revenues FY 24 Revenues Growth FY24

# Among the top players globally by EBITDA margin

Profitability as a structural competitive advantage

Source: jwc analysis, iwc estimates, Grant Thornton Stax Top 20 Exhibition Organizers Ranked by 2024 Revenue, IEG internal benchmark market analysis 17




