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VICENZAORO SEPTEMBER: PREVIEWS OF THE IEG SHOW,  
LEADER IN EUROPE FOR JEWELLERY TRENDS  

 
On the agenda of Italian Exhibition Group's international event, in Vicenza from 9th to 13th 

September 2022, the industry's development direction 
 

 

 Market, trends, previews, sustainability and training are the topics under discussion that 
guide consumption and the evolution of the sector in the medium term 

 Programme content will include the launching of Trendbook 2024+, gender equality with 
CIBJO, the international design competition with HRD Antwerp 

 International Exhibitors on the rise also from India and the Far East at the gold and 
jewellery show by IEG 
 

https://www.vicenzaoro.com/en/vicenzaoro 
  
Vicenza (Italy), 21 July 2022 – New products, the première of the new Trendbook 2024+, the industry's 
commitment to sustainability and training, the state of the art of the market. Gold and jewellery will return 
to their European show from 9th to 13th September: Vicenzaoro September - The Jewellery Boutique Show 
(VOS), at Vicenza Expo Centre together with the third edition of VO Vintage (9th-11th September).  
The number of exhibitors at Italian Exhibition Group's international show will be close to pre-Covid levels 
with India and the Far East, Hong Kong, China and Thailand, also returning to the event and better 
represented than in March, albeit limited by ongoing restrictions. Business matching will therefore resume 
on these markets for buyers arriving from all over the world, involved in the incoming programme organised 
with the support of the Ministry of Foreign Affairs and International Cooperation and ITA, the Italian Trade 
Agency.  
 
TRENDVISION'S 2024+ 
Eager anticipation for the presentation at VOS of the new Trendbook 2024+ on consumer trends and 
forecasts compiled by Trendvision, IEG’s independent observatory directed by Paola De Luca, which 
explores consumer evolution in the luxury world. A veritable bible for the international jewellery market, the 
forecast looks at emerging phenomena over a period of 18 months following its publication. It is conceived 
around the key words that characterise social and consumer changes, which therefore also enter into the 
language and objectives of the gold and jewellery industry and the luxury sector in general. Sustainability, 
circular economy, age and gender fluidity have guided Trendvision's forecasts for 2023 with the aim of 
steering the jewellery market towards virtuous and responsible growth with constant attention on customer 
behaviour. 
  
MARKET EVOLUTION  
VOS offers the industry a chance to analyse production and market data. Club degli Orafi and Intesa San 
Paolo’s Study and Research Department will present “The Italian goldsmith sector. A complex and uncertain 
scenario”, a meeting on the evolution of national gold and jewellery supply chains, international demand for 

https://www.vicenzaoro.com/en/vicenzaoro


precious metals, the effects of international crises and US monetary policies on access to raw materials and 
their prices.  
In the first quarter of 2022, compared to the favourable progression of Italian exports in 2021 on the US, 
Chinese, Swiss and Emirates markets, the Italian gold and jewellery sector furthered its growth on 
international markets with variations of over 30% in both value and quantity, so much so that the 2019 figures 
were exceeded by 9%. On the other hand, it now has to contend with the stall in global demand for precious 
metals recorded in the first three months of this year, which fell to -6.9% (source: Centro Studi Intesa 
Sanpaolo).  
 
COMMITMENT TO SUSTAINABILITY, GENDER EQUALITY, YOUNG TALENT  
CIBJO, the World Jewellery Confederation, will confirm its presence at VOS with two days of seminars 
traditionally devoted to CSR issues according to the United Nations Sustainable Development Goals (SDGs) 
model. The programme will particularly include a focus on the need for new marketing models that are more 
aware of gender equality. The starting point is an analysis of the message and the dynamics of buying 
diamonds, which have always spoken an exclusively male language since they are generally purchased by 
men as a gift. A paradigm that now needs to be reviewed in the light of the freedom of choice of the female 
audience. 
VOS will also be an international reference point for design: in collaboration with the Antwerp laboratory 
HRD, Vicenza will be hosting a Jewellery Design competition and dedicated seminars, thus confirming IEG’s 
attention to the talents and training of young jewellery designers.  
 
PARTNERS AND STAKEHOLDERS 
Vicenzaoro September will see the participation of all the sector’s voices, institutions and category 
associations. Confindustria Federorafi, Confartigianato Orafi, Confcommercio Federpreziosi, CNA Orafi, 
Confimi Industria Categoria Orafa ed Argentiera to Assogemme, Assocoral, AFEMO – Italian Association of 
Jewellery Machinery Manufacturers and Exporters and CIBJO will be contributing to the event’s definitive 
agenda and talk programme over the five days of Italian Exhibition Group's international gold and jewellery 
and show. 
 
 
FOCUS ON ITALIAN EXHIBITION GROUP 
Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated market organised and 
managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and Vicenza, achieved national leadership over the 
years in the organisation of trade shows and conferences. The development of activities abroad - also through joint-
ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, Brazil and India, for 
example – now sees the company positioned among the top European operators in the sector.   
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This press release contains forecasted elements and estimations that reflect current management opinions (“forward-looking 
statements”) especially regarding future managerial performances, investments, cash flow trends and financial organization 
evolution. By nature, forward-looking statements have an element of risk and uncertainty since they depend on future events. The 
effective results may therefore differ, even significantly, to those announced due to multiple factors including, merely by way of 
example: the catering market’s foreign trends and tourist flows in Italy, market trends in the gold-jewellery industry and in the green 
economy; developments in the price of raw materials; general macro-economic conditions; geo-political factors and changes in the 
legislative framework. Furthermore, the information in this press release does not claim to be complete, nor has it been verified by 
independent third parties. The forecasts, estimations and objectives presented herein are based on information available to the 
Company at the press release issue date 

 


