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VICENZAORO SEPTEMBER 2026, THE NEW HALL AND INTERNATIONAL STRATEGY 

LEAD TO GROWTH  
 

• IEG’s development plan to redesign Vicenza Expo Centre and trade show layout has hit 

the mark 

• 136 countries represented with the same growth rate of +9% for both European and non-

European countries 

• Matteo Farsura (IEG): «A result that rewards the work with MAECI and the Italian Trade 

Agency» 

• The entire supply chain under one roof boosts business, networking and training 

vicenzaoro.com 

 

 

Vicenza, 8th September 2026 – Vicenzaoro September 2026 sees yet further growth. The Italian Exhibi?on 

Group trade show, restyled by the new Hall 2, closes today with a 4% increase in total a�endance numbers 

compared with the September 2025 edi"on and a 9% rise in interna"onal a�endance compared with last 

year. Confirming the event’s growing interna"onal standing, the largest numbers of interna"onal visitors 

came from the United Kingdom, Germany, China, India and Romania. These were followed by: Switzerland, 

Spain, Denmark, Colombia and Belgium. The countries showing the greatest increase were South Korea, 

Singapore, Kuwait, South Africa, Finland, Norway, Denmark, Indonesia, Cyprus and Saudi Arabia. 

The number of countries aAending the show also con?nues to grow: 136 foreign countries with a 4% 

increase compared with last September; Europe up by 9%, the same percentage increase as for non-

European countries, which rose to 91. There was also a slight 2% increase in a�endance from the United 

States. 

 

VICENZAORO, AN INTERNATIONAL MARKET REFERENCE POINT WITH MAECI AND THE ITALIAN TRADE 

AGENCY  

In the year of its tenth anniversary, IEG is keeping the promise it made to the jewellery business community 

and local area with the new infrastructure at Vicenza Expo Centre heralding a further chapter in its history. 

«This growth confirms the work carried out during the transi"onal edi"ons when construc"on of the new 

Hall 2 was underway. Since September ’24, a�endance figures from abroad have risen steadily, and now, 

boosted by T.Gold, they are up by 12% despite an increasingly complex and uncertain interna"onal context. 

Vicenzaoro is driving the most dynamic markets thanks to its collabora"on with the Ministry of Foreign 

Affairs and Interna"onal Coopera"on and the Italian Trade Agency. A selec"on process that not only focuses 

on quan"ty, but also on a thorough understanding of the exhibi"ng companies and their target markets,» 

commented MaAeo Farsura, head of IEG’s Jewellery & Fashion division. The buyer incoming programme 

organised with MAECI and the Italian Trade Agency for this edi"on brought 700 hosted interna?onal buyers 

to Vicenza, alongside a further 210 Italian buyers, making a record total of 910 trade visitors. A significant 

boost achieved through the establishment of around 70 Italian Trade Agency offices worldwide under the 

leadership of President MaAeo Zoppas. 

 

WITH 1,300 EXHIBITORS, STRATEGIC BUSINESS FOR THE SUPPLY CHAIN 



With a layout tailored to contemporary business needs due to the opening of the new Hall 2, and through 

its Bou"que Show format, Vicenzaoro amasses the en"re supply chain under one roof: from T.Gold’s 

technologies to the finished product with 1,300 exhibi?ng brands, thereby strengthening its role as an 

interna?onal business plaHorm. Faced with uncertain "mes, Vicenzaoro responds with an offer that is able 

to a�ract the market, showcase innova"on and an"cipate the trends set to shape the sector in the coming 

years. 

 

THE CIBJO CONGRESS WITH THE INDUSTRY’S KEY TOPICS 

CIBJO, the World Jewellery Confedera"on led by president Gaetano Cavalieri and a global reference point 

for defining the sector’s standards, nomenclature and best prac"ces, decided to hold its centenary congress 

in Vicenza. With over 600 delegates, all key figures in the industry, including interna"onal luxury groups, 

mining operators and leading global retailers, the event reaffirmed Vicenzaoro’s central role as a leading 

interna?onal plaHorm where ins"tu"ons and the supply chain can share perspec"ves and tools for tackling 

change. At each edi"on, the programme of events, devised in collabora"on with stakeholders and the 

sector’s leading experts, has helped to equip industry professionals with the tools to interpret trends in 

markets, innova"on, consumer behaviour and distribu"on models. 

 

NETWORKING: THE VALUE OF RELATIONSHIPS AT VICENZAORO 

The ability to forge rela"onships is one of Vicenzaoro’s defining features. It is a plaAorm where professional 

interac"ons go beyond purely commercial exchanges to create opportuni"es for dialogue between 

companies, buyers, ins"tu"ons, associa"ons and the sector’s leading interna"onal players. 

 

Lastly, the success of VO Vintage, now at its 9th edi"on, with 53 selected exhibitors specialising in vintage 

and modern jewellery and watches, has cemented its status as a leading event that extends the Vicenzaoro 

experience to the general public with a high-quality selec"on of items and a programme of events designed 

to increase the culture of watchmaking through expert speakers. 

 

NATIONAL AND INTERNATIONAL PARTNERS 

VO’s strategic partners are the Ministry of Foreign Affairs and Interna"onal Coopera"on (MAECI) and the 

Italian Trade Agency for a�rac"ng buyers from key markets. Interna"onal partners include CIBJO – World 

Jewellery Confedera"on, GJEPC India – Gem and Jewellery Export Promo"on Council, HKJJA – Hong Kong 

Jewellery & Jade Manufacturers Associa"on, Francéclat.  Na"onal partners: Confindustria Federorafi, 

Confcommercio Federpreziosi, Confar"gianato Orafi, CNA Orafi, Club degli Orafi Italia, Confimi Industria 

Gold and Silver Category, Assogemme, Assocoral, AFEMO – Associa"on of Jewellery Machinery 

Manufacturers and Exporters. Ins"tu"onal representa"ves: the Region of Sicily and the Region of Campania. 

 

IEG’s Jewellery Agenda con"nues with the JGTD – Jewellery, Gems and Technology in Dubai from 27th to 

29th October. In Italy, the jewellery industry will gather in the produc"on districts for the Valenza Gem 

Forum on 22nd October, and at the Italian Jewellery Summit in Arezzo on 3rd December. Vicenzaoro and 

T.Gold will be back from 15th to 19th January 2027. VO Vintage will take place from 15th to 18th January. 
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MEDIA AGENCY VICENZAORO SEPTEMBER 2026: Adnkronos Comunicazione 

Enrico Bellinelli: 334 5717790, enrico.bellinelli.professional@adnkronos.com 

Enrica Marrese: 320 8074750, enrica.marrese@adnkronos.com 

 



 
 

This press release contains forecasted elements and estimations that reflect current management opinions (“forward-looking statements”) especially regarding future 

managerial performances, investments, cash flow trends and financial organization evolution. By nature, forward-looking statements have an element of risk and 

uncertainty since they depend on future events. The effective results may therefore differ, even significantly, to those announced due to multiple factors including, merely 

by way of example: the catering market’s foreign trends and tourist flows in Italy, market trends in the gold-jewelry industry and in the green economy; developments in 

the price of raw materials; general macro-economic conditions; geo-political factors and changes in the legislative framework. Furthermore, the information in this press 

release does not claim to be complete, nor has it been verified by independent third parties. The forecasts, estimations and objectives presented herein are based on 

information available to the Company at the press release issue date 

 


